
Anna Schibrowsky    Marketing for Sales     312.316.6508    anna@banoonoo.com 

Chicago Urban League Brochure 
Client:  Chicago Urban League 
Agency:  Taproot Foundation (Pro Bono) 
Media:  12-Page Full Color Brochure  
Audience:  Prospective Donors 
Message:  Extended Introduction to the Chicago Urban League 

 
 
[Spread 0 – Mission and History –[Mission and History copy as provided by the Urban League.] 
 
[Headline] 
legacy of empowerment 
 
[Body] 
The Chicago Urban League was established in 1916. Over the years, the Urban League's 
leadership and address changed but our mission of promoting social and economic advancement 
for Chicago's African American citizens remained the same. In February 2007, the Chicago 
Urban League was "getting out of the social services business" and launched projectnext—a 
new agenda focused exclusively on ECONOMIC EMPOWERMENT as the key driver of social 
change. 
 
projectnext  
We implement projectnext through the following key areas: 
-Education 
-Entrepreneurship Center 
-Housing Counseling 
-Human Capital Development 
-Workforce Development/Diversity 
-Juvenile Justice 
-Partners in Faith 
-Advocacy/Research Policy 
 
Mission 
The Chicago Urban League supports and advocates for economic, educational and social 
progress for African Americans through our agenda focused exclusively on economic 
empowerment as the key driver for social change. 
 
The Chicago Urban League provides African Americans with the tools, the programs and the 
experiences to help them reach their full economic potential. We are committed to growing 
Chicago’s African American workforce and business community. 
 
[Featured Testimonial] 
“There is one thing about the Chicago Urban League that will never change, and that is our 
unshakeable commitment to furthering the cause of civil rights in our society, in our city, in our 
state and in our nation.” 
—Cheryle R. Jackson, President & Chief Executive Officer, 2007 
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[Additional Testimonials] 
“[T]he most important service that one individual or group of individuals can perform for others 
is to give them the means of helping themselves. It is this service which the Urban League . . . is 
seeking to render to the Negro of Chicago.” 
—Robert E. Park, Board President, 1918 
 
“It is the Urban League’s job to place the facts about Chicago’s interracial situation before the 
people of Chicago.” Chicagoans “look to the Urban League to reveal the truth, without fear or 
favor.” 
—Nathaniel O. Calloway, Board President, 1957 
 
“It was a great victory—a bipartisan victory—with the Urban League working with on all sides 
of the battle . . . always recognizing, stimulating and complimenting the contributions of all 
individuals and groups willing to help.” 
—Edwin C. Berry, Executive Director, upon passage of Illinois’ Fair Employment Practices 
legislation in 1962 
 
[Call-to-action on side or bottom.] 
Visit www.TheChicagoUrbanLeague.org to learn more. 
 

 
 
[Spread 1 – Sponsor Point-of-View - Microsoft Program] 
 
[Headline] 
empowering our sponsors 
 
[Program] 
In 1916 the Chicago Urban League’s founders recognized employment as the cornerstone to 
economic success and launched our job placement services. Today we empower African 
Americans to advance their employment and income through job training, career seminars and 
coaching at our two Workforce Development and Digital Learning Centers. 
 
[Graphics] 
Chicagoland Unemployment 
Overall 7% 
African Americans 12% 
February 2009 Data from Bureau of Labor Statistics for Tri-State Area 
 
Household Income in Chicago 
Median Income for African Americans $29,086 
Median Income for Whites $49,222 
Median Income Overall $38,625 
Census 2000 Data from The Brookings Institution’s Living City 2000 Report 
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[Background] 
Among entry-level jobseekers, experience with Microsoft’s software—especially its market-
leading Office Suite—can make the difference between a new career and continued joblessness. 
Microsoft created its global Unlimited Potential–Community Technology Skills Program to open 
these employment opportunities to individuals in communities underserved by technology.  
 
Microsoft’s Unlimited Potential partners with nonprofit community technology centers that share 
its employment readiness goals. The Chicago Urban League’s history of workforce development, 
communication with benefactors and commitment to program results impressed the software 
developer. Microsoft selected the Urban League for a three-year Unlimited Potential program. 
 
Microsoft donated more than $2.6 million in software, curricula and cash to support Microsoft 
Office training, certification and community access. The Chicago Urban League’s two 
established Workforce Development centers, experienced staff and community rapport enabled 
Microsoft’s initiative to immediately reach and assist the people who needed it most. 
 
by the numbers 
First Year 
16 weeks 
60 trainees certified 
450 individuals accessed technology 
 
[Results] 
In the first year of Microsoft’s partnership with the Chicago Urban League, 60 individuals 
completed 16 weeks of training and received their Microsoft Office certification, and 450 
students, jobseekers and entrepreneurs used the Workforce Development and Digital Learning 
Centers’ technology to advance their careers. 
 
[Featured Testimonial] 
“It’s our goal at Microsoft to make sure that everyone has access to develop the technology skills 
needed to compete in today’s work environment. We hope that through partners like the Urban 
League that we are able to give back to diverse communities in which we work, live and do 
business.” 
—Community Outreach Director, Central Region, Microsoft 
 
[Additional Testimonials] 
"I enjoy seeing our program participants realize that they can learn new information and that the 
new information is valuable; in essence, the program participants are demonstrating that learning 
is a never-ending process.” 
—Senior Director of Administration, Chicago Urban League 
 
 “I was laid off and had a lack of Microsoft skills. The Chicago Urban League was able to offer 
me an 8-week program where I could brush up on my skills and get Microsoft Certification.”  
 —Magdalia Torres, program graduate 
 
[Call-to-action on side or bottom.] 
Visit www.TheChicagoUrbanLeague.org to learn more. 
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[Spread 2 – Staff Point-of-View - Housing Program] 
 
[Headline] 
empowering our staff 
 
[Program] 
Established as a separate corporate entity in 1982, the Chicago Urban League Development 
Corporation (CULDC) is a HUD-certified counseling agency as well as a City of Chicago 
Department of Housing Delegate Agency. CULDC helps low- and moderate-income renters, 
potential homebuyers and homeowners realize affordable housing. 
 
[Graphics] 
Home Ownership in Chicago 
African American Households 37% 
All Chicago Households 44% 
Census 2000 Data from The Brookings Institution’s Living City 2000 Report 
 
Market Share of High-Risk Sub-Prime Mortgage Lenders in Chicago 
Minority Neighborhoods 20% 
White Neighborhoods 4% 
Minority neighborhoods accounted for 40% of sub-prime loans made by high-risk mortgage 
lenders. 
 
2008 Foreclosures in Chicago’s Minority Neighborhoods 
2- to 6-Unit Buildings 80% 
Apartment foreclosures leave renters homeless, even if they paid rent on time. 
Home Mortgage Disclosure Act Loan Application Register (HMDA) Data from the Woodstock 
Institute 
 
[Background] 
Every day the Chicago Urban League Development Corporation’s professional housing 
counselors talk to first-time homebuyers confused by mortgage-industry jargon, renters unsure of 
their rights and homeowners facing foreclosure. These individuals’ personal stories echo 
Chicago’s citywide housing problems, which prevent community stabilization and 
disproportionately affect African Americans. 
 
CULDC’s counselors work one-on-one with homeowners to help them refinance, modify their 
mortgage terms and access government assistance so they can keep their homes. First-time 
homebuyers are referred to CULDC’s 3.5 hour workshop where they learn banking terms, 
calculate realistic housing budgets and receive certificates from the City of Chicago entitling 
them to low-interest mortgages with closing-cost and down-payment assistance from 
participating banks. 
 
Utility bills push many homeowners’ costs beyond their budgets, so CULDC partners with 
ComEd’s CARE (Customers' Affordable Reliable Energy) initiative to address energy efficiency 
in the first-time buyers workshop. Attendees who qualify for ComEd’s Home Energy Efficiency 
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Makeover program receive full home energy audits conducted by ComEd’s Energy Doctors, and 
a few lucky homeowners win makeovers. 
 
by the numbers 
Annually 
1100 clients counseled 
107 homes saved from foreclosure 
38 first homes purchased 
$4.5 million in low-interest mortgages 
 
 [Results] 
The Chicago Urban League Development Corporation’s staff has created the model followed by 
successful housing counseling programs across the city and the nation. When other Chicagoland 
nonprofits begin housing initiatives, they ask the counselors at CULDC for guidance. The 
National Urban League invited CULDC’s director to sit on an expert panel at its annual 
conference, a rare honor. 
 
[Featured Testimonials] 
“The programs are very effective, the only thing that I wish is that we could do more.” 
—Director, CULDC 
 
[Additional Testimonials] 
"ComEd is proud to sponsor the first-time homebuyer workshops with additional education on 
assistance programs and energy savings and commends the Chicago Urban League for creating a 
program that benefits low- to moderate-income residents on how to purchase a home responsibly 
through this unique development opportunity." 
—CARE Program Manager, ComEd 
 
 “I received invaluable counseling and the Chicago Urban League negotiated a fixed rate, lower 
interest mortgage loan that saved me $900 per month. They saved my home and my credit.”  
—Marlene Hopkins, homeowner 
 
[Call-to-action on side or bottom.] 
Visit www.TheChicagoUrbanLeague.org to learn more. 
 

 
 
[Spread 03 – Participant Point of View - Sweet Beginnings Story] 
 
[headline] 
empowering our community 
 
[Program] 
The Chicago Urban League’s Entrepreneurship Center (EC) and its flagship program, nextONE, 
were founded in July 2007 in partnership with the Kellogg School of Management at 
Northwestern University. nextONE is designed to accelerate the growth of high-potential 
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minority entrepreneurs by providing the resources and support to enable them to achieve scale, 
create jobs and sustain wealth within the African American community.  
 
[Graphics 
African Americans in Cook County 
Residents 26% 
Business Owners 13%. 
Business Owners with Employees 3% 
African Americans are underrepresented among business owners, and although they are more 
likely to hire African Americans, most African American-owned businesses have no employees. 
 
African American Firms in Cook County 
Firms with Employees 6% 
Revenues of Firms with Employees 78% 
Among African American-owned firms, the few that achieve scale account for the majority of 
revenue. 
2002 Data from U.S. Census Bureau 
 
[Background] 
In 1999, Brenda Palms Barber joined nonprofit North Lawndale Employment Network (NLEN) 
as its first Executive Director. Unemployment in North Lawndale was three times the citywide 
average. Nearly half of the African American neighborhood’s residents lived below the poverty 
level and over half had criminal records. 
 
Palms Barber saw that NLEN needed to create jobs—and opportunities for residents to gain 
work experience. A 2004 Illinois Department of Corrections grant allowed NLEN to launch 
wholly-owned subsidiary Sweet Beginnings, LLC, purchase bees and hives, train ex-offenders as 
beekeepers and begin selling jars of urban honey. In 2006 Sweet Beginnings introduced 
beeline® brand honey-based personal care products, generating higher profits and adding jobs in 
manufacturing and packaging. 
 
At the start of 2008, sales of Sweet Beginnings’ beeline® personal care products in stores and at 
beelinestore.com were exceeding expectations by 30%. Revenues were covering 70% of costs 
while maintaining parent nonprofit NLEN’s triple-bottom-line goals.  Sweet Beginnings needed 
expert advice to drive it to profitability, sustainability and scalability. CEO Brenda Palms Barber 
heard the Chicago Urban League’s nextONE program had a solid reputation, so she submitted an 
application and was accepted into our program. 
 
by the numbers 
Annually 
15 businesses 
93%  cut operating costs 
71% increased sales 
64% increased revenue 
13% increase in average gross revenue 
25% increase in employees 
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[Results] 
nextONE coaches helped Sweet Beginnings calculate its real operating budget, increase margins 
on all products and identify third-party manufacturers to support expansion. A nextONE resource 
partner propelled beeline® into new retailers, increasing sales 70% and pushing monthly 
inventory turnover as high as 110%. CEO Brenda Palms Barber concluded, “We’re a lean, smart 
business that’s still fulfilling its social purpose.” 
 
 
[Featured Testimonial] 
“I liked the idea of African American businesses in similar start-up and growth phases, that after 
the experience there would be a community, networking and there would be supports.” 
—Brenda Palms Barber, CEO, Sweet Beginnings, LLC 
 
[Other Testimonials] 
"There is no question that this is the number one business accelerator program in the country for 
small businesses." 
—nextONE Program Director 
 
"The Chicago Urban League, with its long history of leadership and renewed focus on economic 
and enterprise development, is well-positioned to help increase minority entrepreneurship, and 
that's why we launched a three-year collaborative partnership in 2007. We are pleased to sponsor 
the nextONE program, which has already helped strengthen dozens of minority businesses in 
Chicago." 
—Director, Government and Public Affairs, BP 
 
[Call-to-action on side or bottom.] 
Visit www.TheChicagoUrbanLeague.org to learn more. 
 

 
 
[Headline] 
empower the Chicago Urban League 
 
Together, our sponsors, staff and community sustain the Chicago Urban League’s history of 
economic empowerment and social progress for African Americans. We offer several avenues of 
involvement, and all begin with a visit to www.TheChicagoUrbanLeague.org. 
 
Financial support empowers the Chicago Urban League to deliver and expand our programs. 
 
Unrestricted donations keep the Chicago Urban League’s doors open. This funding allows us to 
cover the costs of our buildings, pay our administrative and facilities staff and fill the gaps 
between program-specific grants. 

 
Program sponsorships allow corporations, foundations and individual donors to support the 
initiatives they feel are most important. Program sponsors often work closely with the Chicago 
Urban League to guide implementation and always receive program outcome reports. 
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In-kind donations are welcomed by the Chicago Urban League, especially when they help us 
improve our programs or defray operating expenses. 
 
Call our Development Department at (773) 285-5800 or visit www.TheChicagoUrbanLeague.org 
to learn more about opportunities to provide financial support. 
 
Staff and volunteers execute the Chicago Urban League’s programs with passion and empathy. 
Find details about careers and volunteer opportunities, including corporate volunteerism, at 
www.TheChicagoUrbanLeague.org. 
 
Program participants are tomorrow’s leaders. Their successes are achievements for the Chicago 
Urban League and the African American community. Learn how to enroll at 
www.TheChicagoUrbanLeague.org. 
 
Call us at (773) 285-5800 or visit www.TheChicagoUrbanLeague.org to learn more. 
 
Chicago Urban League 
4510 South Michigan Avenue 
Chicago, IL 60653 
(773) 285-5800      Main  
(773) 285-7772      Fax  
www.TheChicagoUrbanLeague.org 
 
This brochure was created with a generous grant from the Taproot Foundation. 
 


